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i ® WHAT YOU HAVE TOLD US

N Your needs and vision:
« Promote the diverse and vibrant atmosphere and
community
* A popular and unique place to belong

B What's Great About Wood Green?

Vital ingredients already exist in Wood Green that
provide the area with a unique identity. We want
to make sure this great identityis protected and
celebrated as we develop our plan.

| People
| Theareais home to a diverse community, a number of
| strong and active community groups and interesting

| and ambitious businesses that are proud to be based in
. Green.

| Heritage

+ | There are number of lsted buicings of local interest,

+ | including the former Gaumont Cinema and St Michael's
- | Church. The area includes a number of conservation

| areas, inciuding the Noel Park Estate and Wood Green
Common - each with their unique character.

+ Hidden gems
The 1930s Chocolate Factory buildings are a reminder

| ofthearea's industrial heritage and make a significant
contribution to the area's identity. The well-used

N independent bookstore and markets add something

“ | uniqueto the area. Wood Green Common and

* | Alexandra Park also offer a wealth of opportunites.

_ Activity and street e

| Outdoor seating for businesses such as Goffee

© Republic adds vibrancy to the high street. These

© are supported by street markets and retail displays

© that extend onto the street in areas such as Turnpike

- Lane. Public seating has emerged as a priority during

consultation and where it has been provided it is well
used, increasing the time people spend in the area and
their activy.

. ™ GOALS FOR WOOD GREEN

* Make the most of what's good in Wood Green
celebrate it

B « Transform the image of the area for the better
‘and develop a shared vision of ‘What and who.
is Wood Green for'

Towards a Common Vision

.~ In2030, Wood Green has become such a nice and
_ popular place to visit and to live in that it has become
. newsworthy.

© Youare asked to develop a slogan to promote the
 assets of the area. Imagine what it would say

©.0. A Place of Diversity, Authenticity, Making,
Trading and Exchange! The coolest place in North
London to bel ..

" Public Exhibition and Workshops
O g i

~ B> Haringey

Some of your ideas:
* ALocal radio or TV station

« Encourage local festivals

* Hold / modernize ethnic markets.

* Provide an information point
* More outdoor frit and veg stalls to cultvate
the atmosphere

Briant Victoran romages.
define the Hih Road

r

Popuar Turkh cafo on
the High Road

story of etal actuty now soca e

Current centre

‘The red brick ‘Shopping City’ buit in the 1970's is the.
image most people associate with Wood Green.

Tell us your thoughts on the form.

Your slogans

Please write your own siogans here

(] v

04| BELONG
~CHARACTER. . . . . . .

WHAT YOU HAVE TOLD US

Your needs and vision:

*Value and celebrate historical and special buidings

An easy to get around and attractive place to
spend time

Some of your ideas:

*Promote the Chocolate Factory and Cultural Quarter

*Renovate shop fronts

_ Public Exhibition and Workshops
+ BBl o oo+ +

*Refurbish historic buildings

«Use signage and public ar 1o signpost key buildings
and spaces and reveal local assets

«Signpost - 'Wood Green for Alexandra Palace’

Existing Character Areas

Anumber of areas in

Bt S o Wt

onton- omranses

Woo
characters and qualites. Shown here is a summary

of the strengths and weaknesses of each ‘character
area’, focusing on things like the distinctive qualities

of the existing environment - including green space,
buildings of merit or notabe activity - alongside key
issues that weaken the area’s appearance or function.
‘The extent of development or conservation and the key
opportunities for each are also considered.

™ GOALS FOR WOOD GREEN

* Enhance and strengthen existing character areas
* Create new character areas to reflect Wood
Green's changing identity
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Overarching Analysis of the Area

Hiohsoot vacancy bekow 5%
ook

~Historcalack of planning

~P-dofne e Town Contre

~Gounc and ownership

- Al o Groserat 21 2090

~Now homes an b creaton
Glebratoocal cture

~Nogatio prceptons

Please add your strengths here... Please add

Please add your
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05 | LIVE
HOUSING

O
WHAT YOU HAVE TOLD US

Your needs and vision: Some of your ideas:
« Use industrial buildings for living
* Maintain current social housing stock

* Encourage live-in landlords

* Well designed, well maintained and affordable and
modern places to live

Areas identified for new homes

Sites for new homes

The map shows all sites that are currently being considered for new residential development

One of the key roles of the

AAP (Area Action Plan) is to
describe how Wood Green can
accommodate new homes and
provide a range of affordable
properties for rent, shared
ownership and private sale.
Combined with the anticipated
arrival of Crossrail 2, we need to
make sure that Wood Green can
build the new homes Haringey
desperately needs for the benefit
of local people. This might include
some taller buildings and some
landmark towers in locations where
this is appropriate.

GOALS FOR WOOD GREEN

* A minimum of 4,600 new
homes

* Arange of homes for all

USNG THE STICKY

households and incomes

@ Haringey Civic Centre @ Morrison's & Existing Library @) The Shopping Mall
Development could sithe Key existing uses such as the he Shopping M

s site

upermarks

« Housing mixed with other incorporate or rep an d  for considerations for
functions of the town centre existing building Bere provided n any new @ South of the High Road
@ station Road volor Exsting et wi

in any new development
@ South of Glarendon Road
@ Clarendon Road

Outine planin

\I’\C|Ud|ﬂg retail, social, & Arriva Bus Garage e The Cultural Quarter
workspace and community The bus doot coul bebult. T s a key omployme

© Mecca Bingo Hall

ppication
w home

Possible Building Types
and Mixes of Use

There is an opportunity to provide
arange of different housing types.
Let us know what you think of the
examples shown or tell us about
what you would like to see

Residontal Workspace

—Gommnity ® ke © Don'tknow ® Disike

Exhibition boards 5 to 8

06 | LIVE
SAFETY AND WELLBEING

Public Exhibition and Workshops.
November 2015

B> Haringey

WHAT YOU HAVE TOLD

Your needs and vision: Some of your ideas:

« A safe and comfortable place for people to enjoy, o s ase the number of peop
hat s clean s

that s clean well managed and maintaing

ith Wi-Fi urag le

Existing Danger Spots and Safe Spaces

Crime and safety has emerged as a key concen in

consultation with residents and High Road businesses.

Street level crime such as ant-social behaviour and

drug dealing has been frequently commented upon.
Alongside this there is a recognised problem with
serious issues such as gang activity.

‘Safety by design \

repercussions. It s not possible for design on its
own to solve deep-rooted problems. However, it can
help to improve the perception of an area and create
an environment that makes residents feel safer by
ensuring, for instance, there are no dark alleys or dead
ends and creating an atmosphere that is open, calming
and welcoming. The AAP (Area Action Plan) also aims.
to create jobs and business opportunities which can
contribute to reducing crime.

Security nitiatives
Ideas currently used in Wood Green include Shopping
Gity security communicating crime risks to smaler
High Road Businesses, the Metropolitan Police
appointing a District Ward Officer to develop a
business engagement plan to address fears, and

local businesses establishing an online security
network for independent retailers on the High Road

to share information about local crime and coordinate

responses to shoplifing.

A business forum has also been established o allow
local business owners to take greater control over
tackiing crime in the local area, \

Wellbeing factors.

Our sense of well being (feeling good) i influenced
by a number of factors such as: a sense of individual
vitality and having influence over factors affecting us /
and changes outside of our control. It s also about /
positive social experiences that gives a sense of

‘connection with others. Interaction in public spaces,
fealing safe and comfortable outside of the home,
‘community engagement, active lfestyles and access to
green space and affordabe fresh food as well as strong
social networks and continual learning al contribute to
asense of well being.

™ GOALS FOR WOOD GREEN

« Address negative perceptions of

as for improving safety and wellbeing

s and di
through

ommunty e\
Develop more well des

Use good urban design princi
streets with good lighting
Develop strong social networks and ensure
continual learning

«More
maintai
G
support mechanisms
(0 deal with ant-social behaviour

of make suggestions for

@ Lke © Don'tknow @ Dislike
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9 WHAT YOU HAVE TOLD US

Your needs and vision:

+Awide rmnge ofshope and S
promoting and reflecting local culture:

N A prosperous and diverse. p\aca to'shop

- Wood Green High Road - Today

Vi v g iy an uatiog shopring

+ area, but it future as one of London's top town centres \s
. at isk - like many UK high streets - as more people-

N aning and sate o he-ar shopping conves e Westied
N open around the capital.

. willinfluence the success of the high street i the future.

- High street opening times

. ¥ GOALS FOR WOOD GREEN

* Retain Wood Green's Metropolitan Centre

. status: encourage retaildiversity and qualty;
. provide more leisure faciltes, including cultural
. and community events; residential development
. and workspace

. increase the town centre's vialty and viabilty.

. Encourage street ife: attractive streets an

. public spaces with more cafes, bars and

. restaurants opening in the evening

. « Biing e to the back of the High street, nfil

. with development and active fontage

. « De-clutter and clean up the street and buidings,
. shop front improvements and historic buidings

+ enhancements
+ « Link to distinct areas off the High Road for
- different places to visit and spend time

*  Example Images

- Let us know what you think of the examples.
* shown using the coloured dots provided
re

"““““““““"“““"Mwmuuonand\iin"
November 2015 -

Some of your ideas

Atrmcting dependen, cresive and quaktyscps,
s bookshops, flower shops and hardware
.suee« food and Farmer markets

«Developing modern facilfies as pick-up points.
for online shopping

«Pop-up shops in empty spaces

i cconomy 1 b 5 st h iy LA Notearots, ot o3 10 ot s vt o o e ot

ks an v eccnamy i 7% of e

congnTom,
Ideas for the high street
dea 1 - Rojuvinatod High Streot Idoa 2-Two Town Centros Idea 3 - Intensifiod High Streot
oy

Geaass i sppasance Ao 1o e i Tumoae Lare

s 5 o ot

New shopping habits

wre

Neutral

High sireet living and working

® Disike

Your needs and vision:
*Make it look good and promote entertainment
activities and other uses of the space

The Mall - At the Centre of Wood Green

Bt in the late 1970s, The Mall occupies the site of the
former Noel Park and Palace Gates Railway Station.

It straddles the High Road and is linked by a bridge at
first-floor level.

o the west, the centre is sx storeys high, with shops
on the lower levels and car parking and housing above.
Known as “Sky City", the development provides 201
homes, varying in size from five-person maisonettes to
studio flats. An internal route connects this side with
the High Road, passing through the busy market hall,
a space which reflects the area’s diversity. To the east,
leisure facilties and workspaces are provided including
Cineworid and a gym at second-floor level.

‘Though evoking mixed feelings in terms of ts
architectural qualies, the building is generally
considered out-dated and very unlikely to be ft for
purpose in 15 years. It lso blocks movement around
the town centre, especially when it is closed after 7pm,
making the centre unoccupied and unsafe.

™ GOALS FOR WOOD GREEN

+ Address the issues of service yards and
blank walls at the back of the high stroet and
Mall by opening up, infiling and re-developing
sites 1o provide active frontages, overlooking
and natural sunveillance
Maxirmise pedestrian activity at ground level
and provide an improved street experience

Create a more diverse retail environment and
f00d & dirink offer with more public spaces.
to make the experience for shoppers more.
enjoyable

+ Establish improved and provide additional
east-west routes making it easier to access
the High Road

+ More of a town centre than a shopping centre;
with tracitional streets, blocks and spaces

A number of approaches are described in the diagrams.
below right to address the issues and aspirations.
described above - we would like to know what you think
of these ideas on the feedback form provided.

Example Images

Let us know what you think of the examples
shown using the coloured dots provided

Some of your ideas:

+A dynamic and contemporary shopping centre with a
great offer

+ Attract more recognised shops

NosiPark
Evaie

®No esst st connections
® Lack ofrontage o th ea ofrot ks

«Use the empty car park for artist studios or
restaurants and views of Alexandra Palace

hieke K aosend beuconle Coaaleatiar
full and has had a positive imps

«People live here and work here as well

Concept one
© Rotuistmentandre-clacing of Mt
(® Romova of bidgsand improvingpedestran amircrmt and

Noel P Esae. ot kg tground v,

o Sk ity homes o roprovidd o rotained i
frmieadad

® Uke © DontKnow @ Disike
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« More special cafes
« Local festivals

* Swimming-pool reopened and
library modernised

* Social places for the eldery.

Your needs and vision:

* A vibrant place for all to enjoy at
different times

‘Some of your idea:

* More evening activities such as theatre,
clubs, bars, late cafes and restaurants

* Improved cultural and art facilities

« Young people’s activities and children
play centres

* A better mix of entertaining activities,
use of public amenities and promotion
of local artists.

Existing Facilities

A good quality, diverse leisure
facilities and a strong night-time
economy is an important part of a
town centre’s function and vitality.
Although highly subjective, Wood
Green generally tends towards the
‘lower end’ market, with betting
shops and takeaways prevalent on
the High Road. Restaurants similar
to Mosaica, in the Chocolate
Factory, are noticeably absent on
the High Road, and there is little
activity beyond 7pm.

The adjacent map illustrates
all current leisure spaces within
the area.

Leisure use types within the area

©0P00006e060 |
£759 o
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ot %

[/

Vst i Commonty Cantre

Low quality offer gths
i ject area, betting
15% and fast s nigher qualtty
by cinemas, Quar
estioning G
v the ou
key local facilty
communty,
™ GOALS FOR WOOD GREEN Ideas for improving Wood Green'’s leisure offer

NEW LBRARY WTH
IMPROVED COMMUNITY
AND EDUCATION
FAGumEs.

New R mPROVED
Focus on improving the CoMAR
quantity and quality of leisure
facilities provided in the town
centre, including a modern
library, quality restaurants and
nightlife alongside a stronger
cultural offer if a suitable
partner can be found. This
will increase the town centre’s
function and vitality.

et

At Sicors e At Sickors e

NOTE: N hoah and eocatons acktes il comewih 7outh

® Like Don'tknow @

Exhibition boards 9 to 12

WHAT YOU HAVE TOLD US

Your needs and vision:

*Better use of parks and spaces and provision in
urban furniture.

A green and friendly place to relax for all

Existing Open Spaces

The plan opposite shows there is a significant
lack of green and public space in the Wood Green
town centre.

Public Space

The High Road is congested with very few pockets
that provide space to pause and rest. The two most
prominent sites are Hollywood Green, and the space
outside Wood Green Library, both of which are poorly
defined and do not have an overarching identity. The
g the

of Station Road have more generous public space, but
are let down by out-dated hard landscaping and a lack
of active frontage.

High Road improvements.

Arange of public realm enhancements have recently
completed on the High Road. In general

significantly increased the provision of public space.
Green open space.

There is a lack of open space (marked in red on the
plan opposite) at the heart of the Area Action Plan area,
caused by a lack of green space and poor access to
surrounding spaces such as Alexandra Park. Wood
Green Common and Trinity Gardens are also valuable
resources but they are fenced off, have poor access,
suffer from outdated design and are underused (or
used for anti-social activity).

¥ GOALS FOR WOOD GREEN

« Protect existing green spaces and make them
more accessible for public use to bring health
‘and wellbeing benefits to the community and
enhance the appearance and perception of

« Improve the quality and quantity of public open

ice to provide a more attractive experience
and encourage dwelltime on and around the
High Road

« ‘Green’ Wood Green - more trees, linear parks.
and green space with active community uses.

« Create a new and green ‘Town Square' on the.
High Road connected to a modern library.

References for Improved Public Spaces

Let us know what you think of the examples
‘shown using the coloured dots provided...

Some of your ideas:

«More trees, flowers, greenery & places to sit

«Plazas, squares and small urban parks

«Space for street entertainment and markets

«Space in parks for outdoor activities and uses (B8Qs,
basketball, gym, walking, skating)

+Playgrounds and gated gardens for children
«Awoodland

+Improving space around Vue

+Improving uses in Alexandra Park and

Turnpike Lane.

B Grvenspoce R Publc space kg pavements IR Open spce dclency

Ideas for an improved network of public and green spaces

Anetworof upgraded seets il

Widring Saton Foas o

pedesian smvecnment

AnowTo o High
Road foned by  now irary,
landscaping and space o
Commanty averts

Amoredeined aniance o
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11 | WORK ;
THE ICULTURAL QUARTER B> Haringey
°

Your needs and vision: Some of your ideas: *Promote the Cultural Quarter

ntial of the quarter toincubate and A hub for social entrepreneurs

notion of the existing cult

* A thiiving, affordabl
and

Existing Situation

Alongside the High Road and Haringey Council, the [
Cultural Quarter is amongst Wood Green's largest area
of employment. The AAP (Area Action Plan) willlook

0 provide improved access 1o education, training and

employment, delivering a minimum of 1,500 new jobs.
The Cultural Quarter has been identified as the key area e
capable of supporting and encouraging this growth. R
The area was once home to Barratt's sweet factory

‘which moved out in 1980. The quarter supports over
300 business and creative organisations, with a wealth
of interesting activity taking place daily but often
hidden from view.

The key building is Chocolate Factory 1, which
provides workspace to a number of creative industries.
Chocolate Factory 2 is also notable, again containing
workspace, while Karamel Restaurant brings social

lfe to the area. The diagram on the right ilustrates the
wide variety of uses that are found amongst the various
buildings alongside some key threats.

Mountview Theatre School is currently located here
with 400 students. However it will be relocating to
Peckham by 2017. To the south, a new development of
around 1,100 new homes has been granted planning
permission

@l€ls €
Iel&fles 1€

[rm— ca

The Cultural Quarter sis between the High Road and and photographic survey
Alexandra Palace. Its cultural diversity clearly needs to
be reconsidered as part of a wider cultural strategy.

™ GOALS FOR WOOD GREEN

« Link the Cuitural Quarter m
town centre and Alexandra
o

Create a new public
independent shoy
creativity an

® Like Don'tknow @ Dislike

WOOD GREEN'S

HAVE TOLD U:

Your needs and vision:

* A better share of the place and
traffic management (issues
with congestion, crossings, ‘rat
running’ parking restrictions)

* A quiet and convenient place to
commute for all

Exi

g Situation

There is an opportunity to rethink
the town centre’s approach to
transport and parking.

Over the next few months the
Piccadilly Line will begin to run

for 24 hours serving Wood Green
Station on Fridays and Saturdays.
In the longer term, Crossrail 2 is
likely to open either two stations
at Alexandra Palace and Turnpike
Lane, or one central station in
Wood Green. These developments
will make Wood Green even more
accessible by public transport and
will decrease the need for cars.

There is a lack of direct,
continuous walking and cycling
routes across the High Road

and wider area. There is also an
oversupply of parking in Wood
Green which is under-utilised and
in difficult to find locations such as
above shops.

™ GOALS FOR WOOD GREEN

To take the opportunity
to rethink Wood Green's
transport infrastructure to

deliver a more coherent and
pedestrian orientated Town
Centre that is forward thinking
sustainable and diverse.

12 | CONNECT
TRANSPORT & PARKING

Public Exhibition and Workshops
November 2015

® Haringey

Some of your ideas:

* Diversion of traffic without bad
impact on residential streets

* Pedestrian friendly spaces and
improved crossings

* Flying car park (temporary
parking)
* Cycle highway and Boris bikes

* Alternative transport means like
cable cars

* Real hub for transport.

O Potential Crossrail location

Traffic Parking

The High Road

itself to pedestrians. Th

for alternative modes of transport such s cycling
as

affect on P
land better suited to alternative uses. There are

adding to the problem. There are also a lack of Tumpike Lane have noted a lack of parking for
pedestrian crossings. businesses.

Ideas for improving transport and parking

TRANSPORT cveie newonks [l CONECTIG HaRD
SYSTENS E— i

® Like Don'tknow @ Dislike




